
Drawing together a Guide for 
Participatory Research

• Addressing power and precarity
• Power of Language: to include/exclude
• Power of Concise Messages: they can Trump 

other messages  
• Disparity in Audiences - Cultural Norms in 

Academia & Communities





Graphic Harvesting

• Graphic harvesting – capturing the key meanings and ideas 
in a visual format 

• the combination of graphics, text and colour can capture 
meaning, 

• translate abstract ideas into images and communicates 
content accessibly. 

• more effective for community audiences, 
• not  a dumbed down version of the initial article but 

drawing on multiple intelligences, other than linguistic to 
assist understanding of participatory research.

• “Words are how we think, stories are how we link”
• Native American proverb



Graphic Harvesting in practice







Participatory Approaches – beyond research:-
capturing and communicating collective wisdom 



Participatory Process/ Product 





















What Next?

• Apply or die… the killing effect of dust
• Disseminate
• Feedback from the field – from all 

perspectives, from all contexts
• …to be continued…



Thank You – Go raibh maith agaibh
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